
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

COURSE DESCRIPTION 

We examine the intersection of politics and communication. For example, we cover politics 
and media, interpersonal political discussion, organizational and governmental political 
communication, political campaigns, politics and technology, etc. Moreover, we cover the 
effects of political communication on individuals' opinions and behavior.  
 
COURSE LEARNING OUTCOMES 

1. Understand, observe, and evaluate political communication at various levels: 
interpersonal, family, group, and mass media 

2. Explain how political communication can impact the individual as well as society 
3. Apply communication theories to the analysis of media and politics 
4. Apply communication theories to the research, construction, and execution of a 

communication campaigns 
5. Deliver a prepared, recorded presentation in a natural, confident, and 

conversational manner   
6. Interact effectively with classmates, engage opposing viewpoints constructively, and 

demonstrate perspective-taking skills. 
 
COURSE EXPECTATIONS 

Professional Skills: No matter what your future profession is, these skills are essential. 
Each of these skills is used in this course. 

COURSE SYLLABUS 
COJO 3550 / POLS 3550: Political Communication (3 Credits) 

University of Wyoming 
Fall 2020 

 
Instructor: Dr. Kristen Landreville 

 Email: klandrev@uwyo.edu 
  

Course Delivery: Asynchronous Online via WyoCourses 
  

Office Hours: Regularly scheduled “phone call” office hours available 

on: Mondays 10 a.m. to 11:30 a.m.; Thursdays 1 p.m. to 2:30 p.m.; Call 
me at 352-262-5181 during the above time frames 

Or… 

Email me to schedule a “phone call” or Zoom appointment; 

appointments available M-F from 8:30 a.m. to 4 p.m. 

 

Prerequisites: COJO 1000, COJO 1040, or POLS 1000. 
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1. Information Literacy: 
a. Gather, evaluate, assess, and properly use research sources.  
b. Access diverse information through focused research, active discussion, and 

collaboration with peers. 
c. Recognize and synthesize multiple perspectives to develop innovative 

viewpoints. 
d. Analyze one’s own and others’ assumptions and evaluate the relevance of 

contexts when presenting a position. 
 

2. Reading Comprehension – The ability to understand and remember what you have 
read. The ability to apply this comprehension to the evaluation of new contexts. 
 

3. Written, Oral, and Digital Communication – The 
ability to assemble and present empirical 
evidence to make reasoned arguments in 
writing and with spoken words. 
 

4. Interpersonal and Group Communication – The 
ability to work effectively with different people 
as a member of a team.  
 

5. Leadership – The ability to lead a diverse group 
of people to achieve a common goal.  
 

REQUIRED BOOK 

The Dynamics of Political Communication: Media and 
Politics in a Digital Age (2nd Edition) by Richard M. 
Perloff 

 
COURSE EVALUATION 

Assignments  Percentage Points 
Quizzes  15% 150 
Engagement and Enrichment Activities 15% 150 
Midterm Exam 15% 150 
Final Exam 20% 200 
Political Communication Campaign (3 Phases) 35% 350 
Total 100% 1000 

A Note About Instructions, Rubrics, & Grading 

You will receive detailed instructions and grading rubrics for each assignment as we 

come closer to the due dates. It is your responsibility to check your grade in 

WyoCourses throughout the semester to know where you stand. You have two 
weeks to contest a grade once it is posted to WyoCourses. 
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Quizzes: 15% (150 points) 

Most weeks, there will be short quizzes on the assigned readings. The quizzes will appear 
in the respective Module.  

The purpose of these quizzes is to encourage you to read the assigned chapters BEFORE 
you proceed with the online Module in WyoCourses. In fact, I encourage you to read the 
chapter as you take the quiz, if that works for you. There is no time limit on the quizzes. 

Research shows that writing brief notes while reading and doing frequent content-checks 
such as short quizzes increases our memory, understanding, and connection of the 
material.  

Engagement and Enrichment Activities: 15% (150 points) 

There will be many engagement and enrichment activities that we will engage in. It’s a 
presidential election year, so there is a lot going on – political ads, debates, and virtual 
rallies! There will be ample opportunity to apply our learning to the campaign. 

The purpose of these activities is to apply and reinforce knowledge and concepts from the 
class. Another purpose of these assignments are to allow students to take ownership over 
the course materials by constructing your own thoughts, opinions, and knowledge relevant 
to the concepts.  

Midterm Exam (15%; 150 points) and Final Exam (20%; 200 points) 

Both the midterm and final exams will be a mix of short-answer and essay format. You will 
have 7 days to complete the midterm (distributed on Mon. Oct. 5 and due on Sun. Oct. 11 @ 
11:59 p.m.). As of now, I do not have details on when the final exam will be distributed and 
due. More details will be provided as the exam dates approach. 
 

Political Communication Campaign: 35% (350 points) 

You will work with an assigned team of three 
students to brainstorm and pick an issue that 
you want to inform and persuade a target 
audience about. Ideally, your group would 
choose a political issue that is impacting 
Laramie, Wyoming, and/or the Mountain 
West.   
• Each group member will take a turn 

being the leader for one of three Phases. 
The leader is responsible for detailing the 
specific contributions of each group 
member to the final product for the Phase. Each member is expected to contribute to 
each Phase in a helpful and contributory manner.  

• Details about each Phase will be provided at the appropriate time during class.  
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• The purpose of this three-phase assignment is to simulate the group nature of real-
world political campaigns as well as simulate the research, planning, and execution of 
real-world political campaigns.  

 
a. Phase 1, Campaign Research Paper (10%): Establish the issue and the 

importance/relevance to community, present background research on the issue (e.g., 
current laws, public opinion on issue) and propose a campaign goal (i.e., change 
attitudes, affect (emotion), behavior, or cognition). The leader of this phase is responsible 
for their individual contribution as well as editing the full paper to ensure the paper is a 
cohesive campaign plan across all individuals’ sections.  

Due: Sun. Sept. 20 by 11:59 p.m. 

b. Phase 2, Campaign Strategy and Messaging Paper (15%): Report the current media 
framing of the issue (apply framing theory), propose how your campaign will frame the 
issue, and revise campaign goal (if necessary). Devise a campaign strategy for successful 
persuasion by applying persuasion theory. Create at least one campaign message to 
share to your target audience that applies persuasion theory. Could be a pamphlet, 
video, radio ad, newspaper ad, social media presence (e.g., Facebook page). The leader 
of this phase is responsible for their individual contribution as well as editing the full 
paper to ensure the paper is a cohesive plan across all individuals’ sections. The leader 
should ensure the paper properly applies theory. The leader ensures the campaign 
message applies theory and is professionally executed. 

Due: Sun. Oct. 25 by 11:59 p.m. 

c. Phase 3, Campaign Presentation (10%): Prepare a PowerPoint presentation of your 
campaign (i.e., review of your issue, present your campaign plan, and show your 
campaign message) and record yourself presenting your part. The leader of this phase is 
responsible for taking the group members’ individuals presentations and making one final 
video presentation. Or, the leader may organize a synchronous Zoom meeting with all 
group members to present their individual PowerPoint slides.   

Due: Wed. Nov. 25 @ 11:59 p.m. 

 

GRADING SCALE 

 
Grade Points  Percent Qualitative Scale 
A 
4.0 

900-1000 
 

90-100% The student has performed exceptionally at all tasks of 
the course. The student has mastered all the concepts 
presented. 

B 
3.00 

800-899 80-89.9% The student has performed admirably in the tasks of 
the course. The student has mastered a majority of the 
concepts presented. 

C 
2.00 

700-799 70-79.9% The student has completed some of the tasks of the 
course. The student has mastered some of the concepts 
presented. 



 
 

5 
 

Political Communication 
Fall 2020 

D 
1.00 

600-699 60-69.9% The student has performed inadequately at the tasks 
of the course. The student has mastered hardly any of 
the concepts presented despite persistent efforts. 

F 
0 

0-599 0-59.9% The student has performed inadequately at the tasks 
of the course and has not participated sufficiently to 
merit any other grade. F may be assigned as a grade 
for failure to attend, for academic dishonestly, or to 
indicate failure to formally withdraw or terminate.  

 
Late Assignments (Oops) 

All assignments are due on the designated date and time on the assignment instructions 
and rubric sheet, unless you are granted an extension by the instructor.  

If you fail to submit to WyoCourses by the due date, then you’ll receive a 10% reduction in 
your assignment grade for each 24-hour period it is submitted late. For example, if you 
submit an assignment after the deadline but less than 24 hours late, then 10% will be 
deducted. If you submit the assignment 30 hours late, then 20% will be deducted. 

COVID-19 Policies 

During this pandemic, you must abide by all UW policies and public health rules put 
forward by the City of Laramie (or by Natrona County if at UW-Casper), the University of 
Wyoming and the State of Wyoming to promote the health and well-being of fellow 
students and your own personal self-care. Please review our current policy. As with other 
disruptive behaviors, we have the right to dismiss you from the classroom (online and 
physical), or other class activities if you fail to abide by these COVID-19 policies. These 
behaviors will be referred to the Dean of Students Office using the UWYO Cares Reporting 
Form for Student Code of Conduct processes. 

 

Seeking Guidance 

If you need help on any assignments, please email me prior to the due date and 

request a Zoom meeting. The earlier you talk to me, the better. I would 

recommend that if you want comments that you contact me at least 3 work days 

before the due date.   

If you’re not earning the grades you desire in class, then it is in your best interest 

to meet with me via Zoom as soon as possible. I want to help you meet your 

goals. However, I can only help you before you hand in assignments. I cannot 

help you once you have handed in an assignment.  

 

https://www.uwyo.edu/alerts/campus-return/index.html
https://cm.maxient.com/reportingform.php?UnivofWyoming&amp;layout_id=5
https://cm.maxient.com/reportingform.php?UnivofWyoming&amp;layout_id=5
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Student Code of Conduct (See Our WyoCourses Page “Classroom 

Climate and Conduct” For More Details) 

Students have responsibilities as well as rights in the classroom and other academic 
endeavors. Students have the responsibility to respect the instructor’s freedom to teach 
and the right of other students to learn. Students have the responsibility to maintain 
reasonable standards of conduct established by the instructor for each class.  
Students who engage in acts that result in the disruption of a class may be directed by the 
faculty member to leave the class for the remainder of the class period. Repetition of such 
behavior or egregious classroom offenses may result in termination of a student’s 
enrollment in the class. Here is the link to the full Student Code of 
Conduct:  http://www.uwyo.edu/dos/conduct/index.html 

Classroom Statement on Diversity (See Our WyoCourses Page 

“Classroom Climate and Conduct” For More Details) 

The University of Wyoming values an educational environment that is diverse, equitable, 

and inclusive. The diversity that students and faculty bring to class, including age, country 

of origin, culture, disability, economic class, ethnicity, gender identity, immigration status, 

linguistic, political affiliation, race, religion, sexual orientation, veteran status, worldview, 

and other social and cultural diversity is valued, respected, and considered a resource for 

learning.  

On Being Challenged, Uncomfortable, Offended, and Passionate 

Many issues that we cover are politically and socially controversial. Students in this class 
come from a variety of personal and academic backgrounds, so realize that they may look 
at these issues from different perspectives. Expect to disagree with what others say. 
Listening, questioning, and debate are encouraged, but personal attacks are not.  

To a substantial extent, the 
benefits derived from this 
course are facilitated by 
students’ willingness to 
expose their thoughts and 
their work to the scrutiny of 
the instructor and their 
peers. Although scrutiny can 
involve criticism and 
questioning, you are NOT 
permitted to be threatening 
toward others. You cannot 
question someone’s identity 
and the value of their 
identity. You ARE allowed to 
be emotional, angry, sad, 
excited, etc.  Active listening, 

http://www.uwyo.edu/dos/conduct/index.html
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perspective-taking, and empathy are essential when trying to learn. In other words, try to 
put yourself in someone else’s shoes before speaking critically about someone else. I am 
not saying that you have to agree with the person! In fact, you may even be shocked or 
offended by the other person. You may even find yourself angry or upset. If that happens, 
feel free to passionately express your own thoughts. But please do think like a social 
scientist and try to understand why others hold their perspectives. Also, understand the 
persuasive power of perspective-taking. Before we influence or change other people’s 
opinions, attitudes, thoughts, etc., we need to understand their views.  

For example, if you want to convince people to care more about the media coverage of 
health care and the disparities that people of color face, then you need to understand why 
some people do not care about health care or racial disparities in the first place. Once you 
understand the person, then you can apply persuasive strategy to impact the person. 

Again, when discussing class content, your job is to approach these controversial topics as 
if you were a social 
scientist. It is still 
OK to use your 
personal 
experience when 
thinking about how 
others respond to 
politics. However, 
we must be careful 
not to use our 
personal 
experiences and 
anecdotes as 
evidence when we 
generalize about 
human behavior. 
Just because you 
think something, 
doesn’t mean that 
everyone thinks the same. 

It is possible that we will discuss content that you may find objectionable. This could range 
from information with which you disagree, criticism of certain political figures, or specific 

 

 

Multitasking & Distractions – EEK! Stay Away! 

Research shows that when you use your phone and your 

computer for unrelated purposes while you’re learning, then you 

disrupt your own learning experience. Don’t multitask! Focus! 

 

Note-Taking is Strongly Encouraged as you Read 

As you read the required material, I strongly encourage you to take notes on 

paper rather than on digital device. Research shows that paper note-takers 

score significantly higher on coursework compared to laptop note-takers. But, 

of course, digital notes are still better than no notes! 

https://www.sciencedirect.com/science/article/pii/S0360131512002254
https://www.sciencedirect.com/science/article/pii/S0360131512001236
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content. Any criticism is non-partisan. That is, as social scientists, we question and criticism 
everyone and everything, regardless of our personal beliefs and allegiances.    

WyoCourses 

This course uses WyoCourses as a space to post grades and course announcements.  
Students should check WyoCourses at least once per day to ensure that they are up to date 
on course material.  

Information Technology (IT) 

If you have any IT related challenges, please contact the UWIT Service Center. 

Email Communication 

Email operates 24/7, but your instructor does not. I will endeavor to respond as soon as 
possible to your email. I may also send a quick 
email back and request that you to schedule 
Zoom office hours with me. 

Email is a professional document, so please use 
salutations (e.g., Dear Dr. Landreville), 
complete sentences, correct grammar (i.e., no 
“texting” 
grammar), and 
include your 
name in all email 
with instructors. 
In fact, all of 
your emails to 
professors, staff 
members, 
graduate 
students, 
potential 
employers, 
bosses, etc. 
should be 

professional and use these guidelines. 

I want to emphasize that Zoom office hours are the best way 
to resolve grade issues and assignment questions.  

I will occasionally email you clarifications to assignments and 
class announcements or reminders on WyoCourses. Please 
check your email and WyoCourses at least once a day. 

 

I just had to.  

Because I ♥ memes.  

But seriously, check the 

syllabus first. If the 

answer isn’t in the 

syllabus or the 

assignment guidelines, 

then you can email me. 

But, if your issue 

requires more than a 

paragraph of email 

response (assume it 

does, to be on the safe 

side), then let’s talk 

over Zoom. It will save 

us both time, promise! 

😊 

https://uwyo.teamdynamix.com/TDClient/1940/Portal/Requests/ServiceDet?ID=8890
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Academic Dishonesty (See Our WyoCourses Page “Classroom Climate 

and Conduct” For More Details) 

The University is built upon a strong foundation of integrity, respect, and trust. All 
members of the University community have a responsibility to be honest and the right to 
expect honesty from others.  

Academic dishonesty will not be tolerated in this class. Cases of academic dishonesty will 
be treated in accordance with UW Regulation 2-114. The penalties for academic dishonesty 
can include, at my discretion, an “F” on an exam, an “F” on the class component exercise, 
and/or an “F” in the entire course.  

Academic dishonesty means anything that represents someone else’s ideas as your own 
without attribution. It is intellectual theft – stealing - and includes (but is not limited to) 
unapproved assistance on examinations, plagiarism (use of any amount of another person’s 
writings, blog posts, publications, and other materials without attributing that material to 
that person with citations), or fabrication of referenced information. Facilitation of another 
person’s academic dishonesty is also considered academic dishonesty and will be treated 
identically. 

Any form of academic dishonesty is unacceptable to our community and will not be 
tolerated. Students should report suspected violations of standards of academic honesty to 
the instructor. Refer to the UW Regulation 2-114 for more information: 
http://www.uwyo.edu/regs-policies/_files/docs/section-2-regulations-july-
2018/uw_reg_2-114_format_effective_7-1-18.pdf  

Your written work must be your own. If you wish to use someone else’s idea(s) or word(s) 
in one of your writing assignments, YOU MUST GIVE THAT PERSON CREDIT in your text by 
correctly citing the source. Failure to do so constitutes plagiarism, a serious academic 
offense that brings with it such dire consequences as failure of this class, suspension from 
the University, and worse. If you have questions about citing sources, please ask the 
instructor. Ignorance and being too busy to do your own work are not defenses for 
plagiarism.  

If you have questions about citing sources, please ask the instructor. There are no questions 
that are irrelevant regarding plagiarism, cheating, and documenting your sources. 

Helpful Hint: Alter Your 

Expectations for Studying. 

Research consistently shows that 
college students greatly 
underestimate the effort and time it 
takes to do a quality job of learning 
the new and complex material that 
is a part of your courses. For this 
class, I expect you to spend about 6 
to 10 hours a week on the course 
content. However, if the course is 

http://www.uwyo.edu/regs-policies/_files/docs/section-2-regulations-july-2018/uw_reg_2-114_format_effective_7-1-18.pdf
http://www.uwyo.edu/regs-policies/_files/docs/section-2-regulations-july-2018/uw_reg_2-114_format_effective_7-1-18.pdf
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particularly difficult or if your skills are not as great as the typical students’, then you will 
likely need to spend even more time to do well in the course.  

Helpful Hint: Read the News.  

You will also find it useful to keep up with local, 
state, national, and world political events during 
this course – both through text-based media (e.g., 
online newspapers), social media (e.g., what the 
dominant political news events are on Facebook 
or Twitter), and in video format (e.g., political 
talk and/or opinion programs on cable TV). 
These sources of information will not only keep 
you up to date on political events of the day, 
something all of us should do as citizens of a 
democracy, but they will also be the source of examples and assignments that will be used 
to illustrate concepts discussed in class. You’ll be better off knowing and understanding a 
political issue used as an example in class if you’ve already read about it that morning in 
the news. Some hints: 

1. Listen to public broadcasting 
✓ NPR app and/or NPR One app on your smartphone 
✓ WPM: Wyoming Public Media: http://wyomingpublicmedia.org/   

2. Read the highest quality news 
✓ AP, The Associated Press app on your smartphone 
✓ The New York Times, 

www.nytimes.com 
✓ The Washington Post, www.wapo.com 
✓ BBC News, http://www.bbc.com/news  
✓ Wall Street Journal, www.wsj.com  

3. Be aware of your local community. Laramie 
and Wyoming options: 
✓ WyoFile, https://www.wyofile.com/ 
✓ LaramieLive, http://laramielive.com/  
✓ Subscribe to the Laramie Boomerang: http://www.laramieboomerang.com/   
✓ Read the Branding Iron: http://www.uwbrandingiron.com/  
✓ Wyoming Tribune Eagle: http://www.wyomingnews.com   
✓ Casper Star Tribune: http://trib.com/   

 

Helpful Hint: The Writing Center 

The Writing Center in Coe Library is able to help writers at any stage of the writing process.  
With a focus on teaching and learning, the Writing Center is not a "fix-it shop,” but they 
help writers identify, articulate, and implement improvements and corrections to their 
writing.  Schedule an appointment online at https://www.uwyo.edu/ctl/writing-center/  

 

http://wyomingpublicmedia.org/
http://www.nytimes.com/
http://www.wapo.com/
http://www.bbc.com/news
http://www.wsj.com/
https://www.wyofile.com/
http://laramielive.com/
http://www.laramieboomerang.com/
http://www.uwbrandingiron.com/
http://www.wyomingnews.com/
http://trib.com/
https://www.uwyo.edu/ctl/writing-center/
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Helpful Hint: Oral 

Communication 

Center 

This is a valuable resource for 
any oral presentation 
assignment. Center 
Consultants offer one-on-one 
Zoom tutoring for any stage in 
the speech-making process—
from topic selection, 
developing purpose 
statements, gathering and 
including supporting 
materials, organizing outlines, 
and providing feedback as 
you develop and practice your 
presentation. Center Consultants can also help alleviate speech anxiety that may prevent or 
inhibit individuals from achieving their overall academic or career goals. When you want to 
make sure it’s right before you give it, visit the OCC website to make a Zoom appointment 
by visiting http://www.uwyo.edu/cojo/occ/index.html  

Duty to Report (See Our WyoCourses Page “Classroom Climate and 

Conduct” For More Details) 

While I want you to feel comfortable coming to me with issues you may be struggling with 
or concerns you may be having, please be aware that I have some reporting requirements 
that are part of my job requirements at UW. 

For example, if you inform me of an issue of sexual harassment, sexual assault, or 
discrimination I will keep the information as private as I can, but I am required to bring it 
to the attention of the institution’s Title IX Coordinator. If you would like to talk to those 
offices directly, you can contact Equal Opportunity Report and Response (Bureau of Mines 
Room 319, 766-5200, report-it@uwyo.edu, www.uwyo.edu/reportit). Additionally, you can 
also report incidents or complaints to the UW Police Department. You can also get support 
at the STOP Violence program (stopviolence@uwyo.edu, www.uwyo.edu/stop, 766-3296) 
(or SAFE Project (www.safeproject.org, campus@safeproject.org, 766-3434, 24-Hour 
hotline: 745-3556). 

Another common example is if you are struggling with an issue that may be traumatic or 
unusual stress. I will likely inform the Dean of Students Office or Counseling Center. If you 
would like to reach out directly to them for assistance, you can contact them using the info 
below or going to www.uwyo.edu/dos/uwyocares. 

Finally, know that if, for some reason, our interaction involves a disruptive behavior or 
potential violation of policy, I inform the Dean of Students, even when you and I may have 
reached an informal resolution to the incident. The purpose of this is to keep the Dean 
apprised of any behaviors and what was done to resolve them.  

http://www.uwyo.edu/cojo/occ/index.html
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COJO News & Social Media 

For current information about internships, 

scholarships and other news, become a fan of 

the Communication and Journalism 

Department’s Facebook page at  

http://www.facebook.com/uwyo.cojo  

We post jobs and internships on Facebook. Ask 

to see COJO posts first on your Facebook settings! 

You can also check out the COJO website as well at http://uwyo.edu/cojo  

Our Instagram account is http://www.instagram.com/uwyo.cojo    

Campus Resources 

➢ CAMPUS RESOURCES DISABILITY SUPPORT SERVICES: udss@uwyo.edu, 766-3073, 
128 Knight Hall, www.uwyo.edu/udss   

➢ COUNSELING CENTER: uccstaff@uwyo.edu, 766-2187, 766-8989 (After hours), 341 
Knight Hall, www.uwyo.edu/ucc  

➢ ACADEMIC AFFAIRS: 766-4286, 312 Old Main, www.uwyo.edu/acadaffairs  
➢ DEAN OF STUDENTS OFFICE: dos@uwyo.edu, 766-3296, 128 Knight Hall, 

www.uwyo.edu/dos   
➢ UW POLICE DEPARTMENT: uwpd@uwyo.edu, 766-5179, 1426 E Flint St, 

www.uwyo.edu/uwpd  
➢ STUDENT CODE OF CONDUCT WEBSITE: www.uwyo.edu/dos/conduct     

Course Evaluations 

It is very important that you complete the online course evaluation at the end of the course. 
Your opinions and thoughts about the class are vital feedback to me in moving forward 
with the course. The evaluations are also important for the University of Wyoming because 
they value your feedback.  

Please remember that the evaluations are confidential, unless you self-disclose identifying 
information in the evaluation. I will not have access to the evaluations until after your 
grades are submitted.  

Tentative Nature of the Syllabus and Schedule 

This document represents a draft of the syllabus. Events that transpire over the semester 
may require me to modify the syllabus. I will announce the modification in class and 
through WyoCourses. Ultimately, it is your responsibility to keep up with any such 
modifications and be aware of current policies, deadlines, etc. 

If you want 5 points of extra credit to your first quiz grade, please email me a photo of a 
cute animal to let me know that you’ve read the entire syllabus very carefully (do this by 
8/31). 

http://www.facebook.com/uwyo.cojo
http://uwyo.edu/cojo
http://www.instagram.com/uwyo.cojo
http://www.uwyo.edu/udss
http://www.uwyo.edu/ucc
http://www.uwyo.edu/acadaffairs
http://www.uwyo.edu/dos
http://www.uwyo.edu/uwpd
http://www.uwyo.edu/dos/conduct
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Finally, I hope that you want to be here. I will try my best to make the class time valuable 
and enjoyable to all of us.  

 

 

  

Disability Support (See Our WyoCourses Page 

“Learning Tools” For More Details) 

 

The University of Wyoming is committed to providing equitable access 

to learning opportunities for all students. If you have a disability, 

including but not limited to physical, learning, sensory or psychological 

disabilities, and would like to request accommodations in this course 

due to your disability, please register with and provide documentation 

of your disability as soon as possible to Disability Support Services 

(DSS), Room 128 Knight Hall. You may also contact DSS at (307) 766-

3073 or udss@uwyo.edu.  

It is in the student’s best interest to request accommodations within 

the first week of classes, understanding that accommodations are not 

retroactive. Visit the DSS website for more information at: 

www.uwyo.edu/udss 

http://www.uwyo.edu/udss
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COURSE SCHEDULE 

 

 
Welcome Module 
 

✓ What Is This Class? 
✓ How Does This Class Work? 
✓ Community Building 
✓ Syllabus Review 
✓ Campaign Team Questionnaire 

 

 
Module 1 | Foundations of Political Communication 
 

Week 1: Mon. Aug. 24 

Intro. to Political Communication Ch. 1 
 

Week 2: Mon. Aug 31 

Philosophy, Democracy, & 
Political Communication 

Ch. 2 
Campaign Team Assignments 

Week 3: Mon. Sept 7 

The Study of Political 
Communication  

Ch. 3 
 

 
Module 2 | Political Knowledge, Persuasion, and Socialization 
 

Week 4: Mon. Sept 14 

Media and Political Knowledge Ch. 4 
 

Week 5: Mon. Sept. 21 

Persuasion in the Presidential 
Campaign and the White House 

Ch. 12 
Phase 1 Due: Campaign Research Paper 

Week 6: Mon. Sept 28 

Review Midterm  
 
Contemporary Political 
Socialization 

Ch. 5 
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Presidential Debate 1 on Tues. Sept. 29  

 

 
Module 3 | Building, Setting, and Framing the Media Agenda 
 

Week 7: Mon. Oct. 5 

Setting and Building the Agenda 
 

Midterm Exam Distributed  
 
Ch. 6 
 

Week 8: Mon. Oct. 12 

Framing 
 
Review of Phase 2: Campaign 
Strategy and Messaging Paper 

Midterm Exam Due 
 
Ch. 7 
 

 
Presidential Debate 2 on Thurs. Oct. 15 

 

 
Module 4 | Presidential Campaigns  
 

Week 9: Mon. Oct. 19 
 
Note: Advising week is next week! Sign up for an advising time with your advisor! 

Presidential Election Campaigns 
Past and Present 

Ch. 8 
 

 
Presidential Debate 3 on Thurs. Oct. 22 

 

Week 10: Mon. Oct. 26 
 
Note: It’s advising week! Be sure that you speak with an advisor! 

Presidential Debates and 
Postscript  
 

Ch. 14 
 
Phase 2 Due: Campaign Strategy and Messaging 
Paper 

Week 11: Mon. Nov. 2 

Political Advertising in 
Campaigns 
 

Ch. 13 
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Module 5 | Political News Bias 
 

Week 12: Mon. Nov. 9 

Political News Bias Ch. 9 
 

Week 13: Mon. Nov. 16 

Political News, Polls, and the 
Presidential Campaign 

Ch. 10 
 

 
Module 6 | Campaign Presentations 
 

Week 14: Mon. Nov. 23 

Record Campaign Presentation 
 
Happy Thanksgiving 

Submit Campaign Presentation by Wed. Nov. 25 @ 
11:59 p.m. 

Week 15: Mon. Nov. 30 

Watch Campaign Presentations Submit Campaign Presentation Feedback Forms for 
all Groups by Fri. Dec. 4 @ 11:59 p.m. 

 
Final Exam Due Date To Be Announced  

 

 

 
Syllabus changes.  The syllabus and course schedule are subject to change with sufficient 
notice to students. 


