
Course Syllabus 

 

University of Wyoming 
COJO/ENR 5700: Media, Science, & Society  

(3 credits) 
Spring 2022 

 Asynchronous Online Delivery  

First Day of Classes Tues. Jan. 18; Last Day of Classes Fri. May 6 

 
 
Instructor:  Dr. Kristen Landreville 
Email:   klandrev@uwyo.edu  
Phone:   352-262-5181  
Office Hours:   Regularly scheduled “phone call” office hours available on:  
   Mondays 8 a.m. to 10 a.m. MST 
   Thursdays 1:30 p.m. to 3:30 p.m. MST 
   Call me at 352-262-5181 during the above time frames  

Or, email me to schedule a phone call or Zoom appointment; 
appointments available M-F from 8 a.m. to 3:30 p.m. MST 

  

WyoCourses 

This course is executed completely on WyoCourses. The video lectures, assignments, 
quizzes, exams, etc. are all distributed on WyoCourses. You will submit all your 
assignments to WyoCourses by the due dates indicated on WyoCourses. Please check your 
email daily and check our WyoCourses Announcements page daily (if you don’t get those 
sent to your email) for important course announcements. 

Course Description  

This course discusses why scientific, health, and environmental issues are covered in 
particular ways in media. We will also examine how these messages impact people's 
attitudes, opinion, knowledge, and emotions about science, health, and the environment. 

Course Prerequisite: COJO 1000 or ENR 1200 or ENR 1500 or ENR 2000  

mailto:klandrev@uwyo.edu
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Required Online Readings and Quizzes 

Required online readings will be posted to our WyoCourses page under the 
“Modules” tab. There will be 5 quizzes throughout the course. This keeps us 
responsible for the reading materials. You will be allowed to use your handwritten 
notes during the quizzes. See “Quizzes” section below for more information. 

Additional Course Details: We will address questions like:  

• How do issues of power, culture, gender, and race influence science and media 
coverage? 

• How do our political, social, and religious identities interact with our understanding 
of science?  

• How does the way that media “frame” science impact the way that we interpret 
science? 

• What responsibility do media and scientists have in communicating the ethical 
issues surrounding emerging science, such as artificial intelligence? 

• Do movie portrayals of science and scientists have a real-world impact on our 
attitudes?  

• How can a media campaign affect science-based behaviors, such as vaccination?  
• We will address topics like artificial intelligence, vaccination, energy resources, 

climate change, and evolution. 

Course Learning 

Outcomes 

1. Observe, understand, and 
evaluate science, health, and 
environmental 
communication in mass media 
 

2. Explain how the 
communication of science 
impacts the individual as well 
as society 

 

3. Develop social science 
research skills. Apply social 
science theories to study the 
nexus of media, science, and 
society. Research a specific 
media, science, and society 
topic of your choosing, with the research guiding the production of a paper.  
o The paper is either: (a) a feature-length (or creative nonfiction) journalistic story on 

a scientific issue, (b) an academic review of a science-based film using theories and 
concepts from class, or (c) a news media framing analysis of a scientific issue.  
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Course Expectations – Professional Skills  

No matter what your future profession is, these skills are essential. Each of these skills is 
used in this course. 

1. Information Literacy   
 

a. Gather, evaluate, 
assess, and properly 
use research sources.  

b. Critically assess the 
intent, value, rigor, 
bias, and credibility of 
information sources 

c. Access diverse 
information through 
focused research, 
active discussion, and 
collaboration with 
peers. 

d. Recognize and 
synthesize multiple 
perspectives to 
develop innovative 
viewpoints. 

e. Analyze one’s own and 
others’ assumptions 
and evaluate the 
relevance of contexts 
when presenting a 
position. 

f. Nearly everything that 
you do in this class 
involves moving closer to these information literacy objectives 

 

2. Reading Comprehension – The ability to understand and elaborate on what you have 
read. The ability to apply this comprehension to the evaluation of new contexts. 
Quizzes, reflection papers, engagement and enrichment activities, the midterm, and the 
final paper will help you hone these skills. 

 

3. Written Communication – The ability to assemble and present empirical evidence to 
make reasoned arguments in writing. Reflection papers, engagement and enrichment 
activities, the midterm, and the final paper will help you hone these skills. 

 
4. Education and Sharing Knowledge – The ability to share and educate others about 

science communication concepts and contexts. Graduate students will create a video 
lecture and a corresponding engagement and enrichment activity focused on a film, 
show, or podcast about a science, environment, or health topic of their choice 
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A Note About Instructions, Rubrics, & Grading 

You will receive detailed instructions and grading rubrics for each assignment as we 
come closer to the due dates. It is your responsibility to check your grade in 
WyoCourses throughout the semester to know where you stand. You have two weeks 
to contest a grade once it is posted to WyoCourses. 

 

Course Evaluation  

Assignments  Percentage 
Video Lectures 15% 
Quizzes  5% 
Engagement & Enrichment Activities 30% 
Midterm Exam 15% 
Idea Pitch Paper 5% 
Final Paper 15% 
Class Facilitation 15% 
Total 100% 
 

Video Lectures: 15% 

Each week, you will have a series of three to four video lectures that range in time from 8 
minutes to about 20 minutes, with an average video time of 13 minutes. The video lectures 
often have brief activities (e.g., polls, one sentence reflections, multiple choice) to keep you 
engaged. I can see how much of the video lecture that a student has viewed and what 
portions of the video that the student skipped. I will check the status of your video lecture 
viewing throughout the entire semester. Please be sure you keep up with the video 
lectures, but if you find yourself falling behind, please don’t hesitate to reach out to me and 
discuss your circumstances.  

Quizzes: 5% 

To stay accountable for the course readings, there are quizzes throughout the semester 
administered via WyoCourses. The quizzes will appear in the respective Module. There is 
no time limit on the quizzes. Research shows that writing brief notes while reading and 
doing frequent content-checks such as short quizzes increases our memory, understanding, 
and connection of the material. 
 
Engagement & Enrichment Activities: 30% 

There will be weekly activities that aim to engage and enrich your learning experience. 
These activities include: answering questions embedded in the video lectures, writing 
reflective responses to question prompts, listening and responding to podcasts, videos, and 
websites, and creating content such as a health, science, or environment communication 
campaign.  
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The purpose of these activities is to apply and reinforce knowledge and concepts from the 
readings. Another purpose of these assignments is to allow students to take ownership 
over the course materials by constructing your own thoughts, opinions, and knowledge 
relevant to the concepts. You should prepare for these activities by reading the weekly 
material. 

 

Midterm Exam: 15% 

The midterm exam will be a mix of short-answer and essay format. You will have 7 days to 
complete the midterm (distributed on Mon. Mar. 7 and due on Sun. Mar. 13 @ 11:59 p.m.).  
 

Final Paper (20% Total): Idea Pitch (5%) and Final Paper (15%) 

The 8 to 10-page paper is either: (a) a feature-length journalistic story on a scientific issue, 
(b) an academic review and comparison of at least two science-based film using theories 
and concepts from class, or (c) a news media framing analysis of a scientific issue. Details 
about each of these options will be shared in a separate document.  

Before the final paper is due, you will submit an idea pitch of your paper, which is due Sun. 
Apr. 10 @ 11:59 p.m. After receiving feedback and making the necessary changes, you will 
submit a final version of your paper by Wed. May 11 @ 11:59 p.m. 

Class Facilitation: 15% 

Throughout the semester, I will work with you to create a short video lecture and a 
corresponding engagement and enrichment activity for the undergraduate students about 
a science, environment, or health topic of your choice. The purpose of this class facilitation 
is to apply knowledge from the course content to the examination of a science, 
environment, and health issue that is presented in media. There will be several 
assignments throughout the semester that build toward the final materials. Again, I will 
mentor you throughout the semester as you develop your class. 

Grading Scale 

Grade Percent Qualitative Scale 
A 
4.0 

90-
100% 

The student has performed exceptionally at all tasks of the course. 
The student has mastered all the concepts presented. 

B 
3.00 

80-
89.9% 

The student has performed admirably in the tasks of the course. The 
student has mastered a majority of the concepts presented. 

C 
2.00 

70-
79.9% 

The student has completed some of the tasks of the course. The 
student has mastered some of the concepts presented. 

D 
1.00 

60-
69.9% 

The student has performed inadequately at the tasks of the course. 
The student has mastered hardly any of the concepts presented 
despite persistent efforts. 

F 
0 

0-59.9% The student has performed inadequately at the tasks of the course 
and has not participated sufficiently to merit any other grade. F may 
be assigned as a grade for failure to attend, for academic dishonestly, 
or to indicate failure to formally withdraw or terminate.  
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Ability Accommodations  

 

The University of Wyoming is committed 
to providing equitable access to learning 
opportunities for all students. If you have 
a disability, including but not limited to 
physical, learning, sensory or 
psychological disabilities, and would like 
to request accommodations in this course 
due to your disability, please register with 
and provide documentation of your 
disability as soon as possible to Disability 
Support Services (DSS), Room 128 Knight 
Hall. You may also contact DSS at (307) 
766-3073 or udss@uwyo.edu.  
 
It is in the student’s best interest to 
request accommodations within the first 
week of classes, understanding that 
accommodations are not retroactive. Visit 
the DSS website for more information at: 
www.uwyo.edu/udss 

Late Assignments (Oops) 

All assignments are due on the designated date and time on the assignment instructions 
and rubric sheet, unless you are granted an extension by the instructor. If you are having 
difficulties submitting assignments on time, please contact me. I am very understanding 
that life happens, and we all have personal, family, community, and job responsibilities 
beyond this course. I want you to succeed. Please contact me ASAP if you are having trouble 
fulfilling your course responsibilities on time. I will work with you to figure out a plan 
moving forward. 

Otherwise, if I do not hear from you, and you fail to submit to WyoCourses by the due 
date, then you’ll receive a 5% reduction in your assignment grade for each 24-hour 
period it is submitted late. For example, if you submit an assignment after the deadline 
but less than 24 hours late, then 5% will be deducted. If you submit the assignment 30 

hours late, then 10% will be 
deducted. 

Student Code of 

Conduct (See Our 

WyoCourses Page 

“Classroom Climate 

and Conduct” For 

More Details) 

Students have responsibilities 
as well as rights in the 
classroom and other academic 
endeavors. Students have the 
responsibility to respect the 
instructor’s freedom to teach 
and the right of other students 
to learn. Students have the 
responsibility to maintain 
reasonable standards of 
conduct established by the 
instructor for each class.  
Students who engage in acts 
that repeatedly result in the 
disruption of class will be 
asked to meet with me and the 
Dean of Students to discuss 
the problematic behavior. 

Classroom Statement 

on Diversity (See Our 

WyoCourses Page 

“Classroom Climate 

http://www.uwyo.edu/udss
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No Debate Necessary: The Merit of 

Well-Established Scientific Fact  

This class focuses on communicating scientific 
information to the public. We will work from the 
premise that the scientific community has 
reached widely and well-supported conclusions 
about certain issues such as: climate change is 
real and immunizations do not cause autism. In 
essence, we are not here to debate the merits of 
the research that has been done on climate 
change, immunization, evolution, etc. Instead, we 
are here to discuss how this information is 
communicated to the public and how people’s 
identities impacts their science opinions, beliefs, 
and behavior. 

and Conduct” For More Details) 

The University of Wyoming values an educational environment that is diverse, equitable, 
and inclusive. The diversity that students and faculty bring to class, including age, country 
of origin, culture, disability, economic class, ethnicity, gender identity, immigration status, 
linguistic, political affiliation, race, religion, sexual orientation, veteran status, worldview, 
and other social and cultural diversity is valued, respected, and considered a resource for 
learning.  

On Being Challenged, Uncomfortable, Offended, and Passionate 

Many issues that we cover are politically and socially controversial. Students in this class 
come from a variety of personal and academic backgrounds, so realize that they may look 
at these issues from different perspectives. If we engage in any online discussions or 
interactions on WyoCourses, expect to disagree with what others say. Listening, 
questioning, and debate are encouraged, but personal attacks are not.  

To a some extent, the benefits derived from this course are facilitated by students’ 
willingness to expose their thoughts and their work to the scrutiny of the instructor and 
their peers. Although scrutiny can involve criticism and questioning, you are NOT 
permitted to be threatening toward others. You cannot question someone’s identity and the 
value of their identity. You ARE allowed to be emotional, angry, sad, excited, etc.  Active 
listening, perspective-taking, and empathy are essential when trying to learn. In other 
words, try to put yourself in someone else’s shoes before speaking critically about someone 
else. I am not saying that you have to agree with the person! In fact, you may even be 
shocked or offended by the other person. You may even find yourself angry or upset. If that 
happens, feel free to passionately express your own thoughts. But please do think like a 
social scientist and try to 
understand why others hold 
their perspectives. Also, 
understand the persuasive 
power of perspective-
taking. Before we influence 
or change other people’s 
opinions, attitudes, 
thoughts, etc., we need to 
understand their views and 
why they hold them.  

Again, when discussing 
class content, your job is to 
approach these 
controversial topics as if 
you were a social scientist. 
It is still OK to use your 
personal experience when 
thinking about how others 
respond to politics. 
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However, we must be careful not to use our personal experiences and anecdotes as 
evidence when we generalize about human behavior. Just because you think something, 
doesn’t mean that everyone thinks the same. 

It is possible that we will discuss content that you may find objectionable. This could range 
from information with which you personally disagree to criticism of certain political figures 
or specific course content. Any criticism is non-partisan. That is, as social scientists, we 
question and critique everyone and everything, regardless of our personal beliefs and 
allegiances.    

Academic Dishonesty (See Our WyoCourses Page “Classroom Climate 

and Conduct” For More Details) 

The University is built upon a strong foundation of integrity, respect, and trust. All 
members of the University community have a responsibility to be honest and the right to 
expect honesty from others.  

Academic dishonesty will not be tolerated in this class. Cases of academic dishonesty will 
be treated in accordance with UW Regulation 2-114. The penalties for academic dishonesty 
can include, at my discretion, an “F” on an exam, an “F” on the class component exercise, 
and/or an “F” in the entire course.  

Academic dishonesty means anything that represents someone else’s ideas as your own 
without attribution. It is intellectual theft – stealing - and includes (but is not limited to) 
unapproved assistance on examinations, plagiarism (use of any amount of another person’s 
writings, blog posts, publications, and other materials without attributing that material to 
that person with citations), or fabrication of referenced information. Facilitation of another 
person’s academic dishonesty is also considered academic dishonesty and will be treated 
identically. 

Any form of academic dishonesty is unacceptable to our community and will not be 
tolerated. Students should report suspected violations of standards of academic honesty to 
the instructor. Refer to the UW Regulation 2-114 for more information: 
http://www.uwyo.edu/regs-policies/_files/docs/section-2-regulations-july-
2018/uw_reg_2-114_format_effective_7-1-18.pdf  

Your written work must be your own. If you wish to use someone else’s idea(s) or word(s) 
in one of your writing assignments, YOU MUST GIVE THAT PERSON CREDIT in your text by 
correctly citing the source. Failure to do so constitutes plagiarism, a serious academic 
offense that brings with it such dire consequences as failure of this class, suspension from 
the University, and worse. If you have questions about citing sources, please ask the 
instructor. Ignorance and being too busy to do your own work are not defenses for 
plagiarism.  

If you have questions about citing sources, please ask the instructor. There are no questions 
that are irrelevant regarding plagiarism, cheating, and documenting your sources. 

 
 

http://www.uwyo.edu/regs-policies/_files/docs/section-2-regulations-july-2018/uw_reg_2-114_format_effective_7-1-18.pdf
http://www.uwyo.edu/regs-policies/_files/docs/section-2-regulations-july-2018/uw_reg_2-114_format_effective_7-1-18.pdf


 COJO 3COJO 4700: Media, Science, & Society  9 

I just had to.  
 

Because I ♥ memes.  
 

But seriously, check the 
syllabus first. If the 
answer isn’t in the 

syllabus or the 
assignment guidelines, 
then you can email me. 

But, if your issue 
requires more than a 
paragraph of email 

response (assume it 
does, to be on the safe 
side), then let’s talk on 
the phone. It will save 
us both time, promise! 

     

Duty to Report 

While I want you to feel comfortable coming to me with issues you may be struggling with 
or concerns you may be having, please be aware that I have some reporting requirements 
that are part of my job requirements at UW. 

For example, if you inform me of an issue of sexual harassment, stalking, sexual assault, or 
discrimination I will keep the information as private as I can, but I am required to bring it 
to the attention of the institution’s Title IX Coordinator. If you would like to talk to those 
offices directly, you can contact Equal Opportunity Report and Response (Bureau of Mines 
Room 319, 766-5200, report-it@uwyo.edu, www.uwyo.edu/reportit). Additionally, you can 
also report incidents or complaints to the UW Police Department. You can also get support 
at the STOP Violence program (stopviolence@uwyo.edu, www.uwyo.edu/stop, 766-3296) 
(or SAFE Project (www.safeproject.org, campus@safeproject.org, 766-3434, 24-Hour 
hotline: 745-3556). 

Another common example is if you are struggling with an issue that may be traumatic or 
unusual stress. I will likely inform the Dean of Students Office or Counseling Center. If you 
would like to reach out directly to them for assistance, you can contact them using the info 
below or going to www.uwyo.edu/dos/uwyocares.  

Finally, know that if, for some reason, our interaction involves a disruptive behavior or 
potential violation of policy, I inform the Dean of Students, even when you and I may have 
reached an informal resolution to the incident. The purpose of this is to keep the Dean 
apprised of any behaviors and what was done to resolve them. 

Email Communication 

Email operates 24/7, but your instructor does not. I will 
endeavor to respond within one business day to your email. 
Please note that I may not respond to an email if the 

question is not 
time-sensitive 
and can be 
resolved easily 
by reading the 
syllabus or 
course 
assignments. I 
may also send a 
quick email back 
and request that 
we set up a 
phone call 
appointment 
rather than 
discuss the issue 
over email.   

http://www.uwyo.edu/reportit
http://www.uwyo.edu/dos/uwyocares
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Email is a professional document, so please use salutations (e.g., Dear Dr. Landreville), 
complete sentences, correct grammar (i.e., no “texting” grammar), and include a signature 
in all email with instructors. In fact, all of your emails to professors, staff members, 
graduate students, potential employers, bosses, etc. should be professional and use these 
guidelines. 

Campus Resources 

➢ CAMPUS RESOURCES DISABILITY SUPPORT SERVICES: udss@uwyo.edu, 766-3073, 
128 Knight Hall, www.uwyo.edu/udss   

➢ COUNSELING CENTER: uccstaff@uwyo.edu, 766-2187, 766-8989 (After hours), 341 
Knight Hall, www.uwyo.edu/ucc  

➢ ACADEMIC AFFAIRS: 766-4286, 312 Old Main, www.uwyo.edu/acadaffairs  
➢ DEAN OF STUDENTS OFFICE: dos@uwyo.edu, 766-3296, 128 Knight Hall, 

www.uwyo.edu/dos   
➢ UW POLICE DEPARTMENT: uwpd@uwyo.edu, 766-5179, 1426 E Flint St, 

www.uwyo.edu/uwpd  
➢ STUDENT CODE OF CONDUCT WEBSITE: www.uwyo.edu/dos/conduct     

COJO News & Social Media 

For current information about internships, scholarships 
and other news, become a fan of the Communication and 
Journalism Department’s Facebook page at  
http://www.facebook.com/uwyo.cojo  

You can also check out the COJO website as well at 
http://uwyo.edu/cojo  

Our Instagram account is 
http://www.instagram.com/uwyo.cojo    

If you want 5 points of extra credit added to your Quiz 1 grade, please email me a photo of a 
cute animal (klandrev@uwyo.edu). It can be your own pet or any other animal in the animal 
kingdom. I appreciate your dedication to reading the entire syllabus! Thank you. 

New Studying Resource: CircleIn App  

UW has made CircleIn, a virtual studying app/website, available to you and your 
classmates. You can easily hop on a video call with classmates, create study groups, and 
share helpful content. Earn points and rewards, just for helping and collaborating with 
your classmates. To get started on your computer, phone, or other device, Download the 
App or visit the App’s Desktop Version. Search University of Wyoming, enter your school 
log-in credentials, and select “Authorize” to get started. Want to learn more? Visit the 
Student Informational Website. 

Course Evaluations 

It is very important that you complete the online course evaluation at the end of the course. 
Your opinions and thoughts about the class are vital feedback to me in moving forward 

http://www.uwyo.edu/udss
http://www.uwyo.edu/ucc
http://www.uwyo.edu/acadaffairs
http://www.uwyo.edu/dos
http://www.uwyo.edu/uwpd
http://www.uwyo.edu/dos/conduct
http://www.facebook.com/uwyo.cojo
http://uwyo.edu/cojo
http://www.instagram.com/uwyo.cojo
mailto:klandrev@uwyo.edu
https://qrco.de/bbe8X3?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz--aJ8DhUmJW-uxW9b6awwHNw2H521N6rULhEAG3a4zVpHxIMl9DpCIEWSn0Mg3GXqxdEZdV
https://qrco.de/bbe8X3?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz--aJ8DhUmJW-uxW9b6awwHNw2H521N6rULhEAG3a4zVpHxIMl9DpCIEWSn0Mg3GXqxdEZdV
https://app.circleinapp.com/
https://students.circleinapp.com/
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with the course. The evaluations are also important for the University of Wyoming because 
they value your feedback.  

Please remember that the evaluations are confidential, unless you self-disclose identifying 
information in the evaluation. I will not have access to the evaluations until after your 
grades are submitted.  

Tentative Nature of the Syllabus and Schedule 

This document represents a draft of the syllabus. Events that transpire over the semester 
may require me to modify the syllabus. I will announce the modification through 
WyoCourses. Ultimately, it is your responsibility to keep up with any such modifications 
and be aware of current policies, deadlines, etc.
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Tentative Weekly Schedule 

Week / Date Topic Readings 

Week 1  
Jan. 18 – Jan. 23 
 
 

✓ Course Introduction 
✓ Defining “Media, Science, & 

Society” 
✓ Syllabus 
✓ Public Knowledge and 

Understanding About 
Science and Why It 
Matters 

 

Hallman (2018). What the public thinks and 
knows about science – And what it matters. (11-
page book chapter) 
 
Pew (2019). What Americans know about science. 
(Pew Survey PDF) 
 
Pew (2015). Major gaps between the public, 
scientists on key issues. (Information graphic) 

Week 2 
Jan. 24 – Jan. 30 
 
 

✓ Science, Power, and Social 
Identities 

 
Note: We will address 
science and our political 
identities and religious 
identities in future weeks. 
 

Ruane (2019). A brief history of the enduring 
phony science that perpetuates white supremacy. 
(Popular press)  
 
Petrella (2017). Race, history, and the 
#sciencemarch. (Popular press)  
 
Johns Hopkins Medicine. Henrietta Lacks: Mother 
of Modern Medicine (Read all section links and 
watch embedded video)  
 
Ip. (2017). In 2017, society starting taking AI bias 
seriously. (Popular press)  
 
McGee (2020). Racial stereotypes drive students 
of color away from STEM, but many still persist. 
(Popular press)  
 
Jones (2018). Women have been written out of 
science history – time to put them back. (Popular 
press)  
 
Jackson (2019). The female problem: how male 
bias in medical trials ruined women's health. 
(Popular press)  
 
Frew (2018). Why I joined #500queerscientists. 
(Popular press) 

Week 3 
Jan. 31 – Feb. 6 

✓ Media Framing of Science  
 
 

Nisbet (2008). Framing science: A new paradigm 
in public engagement. (27-page paper) 
 
Druckman & Lupia (2017). Using frames to make 
scientific communication more effective. (10- 
page book chapter)  
 
Besley et al. (2019). Calling it a ‘war on science’ 
has consequences. (Popular press) 

Week 4  
Feb. 7 – Feb. 13 

✓ Science Journalism 
 

✓ Satirical News and Science 
– Challenging Science 
Journalism Norms 

 

Schäfer (2017). How changing media structures 
are affecting science news coverage. (7-page book 
chapter)  
 
Secko et al. (2013). Four models of science 
journalism: A synthesis and practical assessment. 
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 (15-page journal article)  
 
Feldman (2018). Assumptions about science in 
satirical news and late-night comedy. (10-Page 
Book Chapter) 
 
GRAD STUDENTS ONLY: Gottfried & Funk (2017). 
Science news and information today: Most 
Americans get their science news from general 
outlets, but many doubt their accuracy. (Pew 
survey data, pg. 3-42) 
 
GRAD STUDENTS ONLY: Nisbet & Fahy (2017). 
New models of knowledge-based journalism. (7-
page book chapter) 

Week 5 
Feb. 14 – Feb. 20 
 
 

✓ Science, Celebrities, and 
Pop Culture 
 
 

Akin et al. (2017). Can Bill Nye – or any other 
science show – really save the world? (Popular 
press) 
 
Gottfried & Funk (2017). Science news and 
information today: Most Americans get their 
science news from general outlets, but many 
doubt their accuracy. (Pew survey data, pg. 43-
47)  
 
Fahy & Lewenstein. (2014). Scientists in popular 
culture. (10-page Book Chapter).  
 
Caulfield & Fahy. (2016). Science, celebrities, and 
public engagement. (3-page journal article) 

Week 6 
Feb. 21 – Feb. 27 

✓ Science in Entertainment 
 

Fahy (2014): Scientists as Hollywood 
Heroes (Popular Press) 
 
Kirby (2018). The changing popular images of 
scientists. (10-page Book Chapter) 
 
Kaplan & Dahlstrom (2017). How narrative 
functions in entertainment to communicate 
science. (6-page book chapter) 
 
GRAD STUDENT ONLY: Shanahan (2018). What 
Do We Know About the Entertainment Industry’s 
Portrayal of Science? How Does It Affect Public 
Attitudes Toward Science? (10-page Book 
Chapter) 

Week 7 
Feb. 28 – Mar. 6 
 
 

✓ Science Documentaries  Cooper & Nisbet (2017). Documentary and 
Edutainment Portrayals of Climate Change and 
Their Societal Impacts. (18-page Book Chapter) 

Midterm Week 
Mar. 7 – Mar. 13 

Midterm Exam – No New Content 
 

Mar. 14 – Mar. 20 
 

Spring Break Week – No New Content 
 

Week 8 ✓ Religion & Science Coyne (2015). Faith vs. fact. (13-page book 
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Mar. 21 – Mar. 27 (Perspectives from Non-
Believers and Various 
Religions) 

chapter)  
 
LaPier (2017). Why Native Americans do not 
separate religion from science. (Popular press)  
 
Impey (2020). What Buddhism and science can 
teach each other – and us – about the universe. 
(Popular press)  
 
McLeish (2018). Religion isn’t the enemy of 
science: it’s been inspiring scientists for centuries. 
(Popular press) 

Week 9 
Mar. 28 – Apr. 3 

✓ Science, Partisanship, and 
Media 
 
 

Nisbet & Garrett (2015). Our partisan brains: 
exploring the psychology behind denying science. 
(Popular Press) 
 
Pew (2019). Trust and mistrust in Americans’ 
views of scientific experts. (Pew survey data, pg. 
5-13) 
 
Stroud (2017). Understanding and overcoming 
selective exposure and judgment when 
communicating about science. (13-page book 
chapter) 
 
Young et al. (2020). When scientific journals take 
sides during an election, the public’s trust in 
science takes a hit. (Popular press) 

Week 10 
Apr. 4 – Apr. 10 

✓ Risk Communication 
 
 

 

GRAD STUDENTS ONLY: Kahan (2018). Protecting 
or Polluting the Science Communication 
Environment?: The Case of Childhood Vaccines. 
(13-page Book Chapter) 
 
Siegrist & Hartmann (2018). Overcoming the 
Challenges of Communicating Uncertainties 
Across National Contexts. (10-page Book Chapter) 
 
Wyss (2008). Understanding Risk. (8-page Book 
Chapter) 

Week 11 
Apr. 11 – Apr. 17 

✓ Trust, Science, and 
Misinformation in Media 

 

Trust chapter readings (15-page book chapter)  
 
Fiske & Dupree (2014). Gaining trust as well as 
respect in communicating to motivated audiences 
about science topics. (4-page journal article) 
 
Ciampaglia & Menczer (2018). Misinformation 
and biases infect social media, both intentionally 
and accidentally. (Popular press)  
 
Groshek & Bronda (2016). How social media can 
distort and misinform when communicating 
science. (Popular press)  
 
Garrett (2017). Should we worry that half of 
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Americans trust their gut to tell them what’s true? 
(Popular press)  
 
Ahmed (2020). ‘Film Your Hospital’ – the anatomy 
of a COVID19 conspiracy theory. (Popular press) 
 
Cook et al. (2020). Coronavirus, ‘Plandemic’ and 
the seven traits of conspiratorial thinking. 
(Popular press)  
 
Byford (2020). I’ve been talking to conspiracy 
theorists for 20 years – here are my six rules of 
engagement. (Popular press) 

Week 12 
Apr. 18 – Apr. 24 

✓ Overcoming Psychological 
Biases in Communication 
 

Kenski (2017). Overcoming confirmation and 
blind spot biases when communicating science. 
(6-page book chapter)  
 
Peters (2017). Overcoming innumeracy and the 
use of heuristics when communicating science. (8-
page book chapter)  
 
Hardy & Jamieson (2017). Overcoming biases in 
processing of time series data about climate. (8-
page book chapter)  
 
Lull & Scheufele (2017). Understanding and 
overcoming fear of the unnatural in discussion of 
GMOs. (8-page book chapter) 

Week 13 
Apr. 25 – May 1 

✓ Public Communication 
Campaigns 
 

 

Atkin & Rice. (2012). Theory and Principles of 
Public Communication Campaigns. (14-page Book 
Chapter) 
 
Akin & Landrum (2018). A recap: Heuristics, 
biases, values, and other challenges to 
communicating science. (5-page Book Chapter) 

Graduate Student 
Modules  
May 2 – May 8 

✓ Graduate Student Modules 
 

 
 

Finals Week 
May 9 – May 13 

Final Paper Due By 
Wed. May 11 @ 11:59 p.m. MST 

 

 


